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Delivering Zero Carbon Roads
in London by 2030
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WHY DO DANES CYCLE?

"BECAUSE THEY'RE WORIED ABOUT THE ENVIRONMENT” 5 %
‘BECAUSE IT'S CHEAP” 7 | 5%
‘BECAUSE IT'S HEALTHY” 7 17 %

“BECAUSE IT’S CONVENIENT, FAST, AND PLEASURABLE” ? 68%
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hedonism | ‘hi:d(8)n1z(e)m, 'he:d(a)niz(e)m |

noun [mass noun]|

the pursuit of pleasure; sensual self-indulgence.

* Philosophy the ethical theory that pleasure (in
the sense of the satistaction of desires) is the
highest good and proper aim of human lite.

ORIGIN

mid 19th century: from Greek hédoné ‘pleasure’+
-Ism.



x-dictionary:r:m_en_gbus0524230:com.apple.dictionary.ODE:-ism
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Clapham O0ld Town, London.
Urban Movement
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THE POPSICLE CITY



7 MAK

= |,

Manchester Bee Network Streets.
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Norwich Transforming Cities.

@chriscities Urban Movement
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Principals for

Great Streets




Streets for Everyone



Streets for Safety



Streets are
Multi-dimensional
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Streets for Health
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Streets are

Public Spaces
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Streets are
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Streets as Ecosystems
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Great Streets
Create Value
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Streets for Context



Streets can Change
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HEDONISTIC
URBANISM

CHRISTOPHER MARTIN

Co-Founder + Director of Urban Strategy at Urban Movement
Vice Chair of the UK Urban Design Group

Board of Trustees of Living Streets

UN Habitat Planning + Climate Action Group

c.martin@urbanmovement.co.uk @chriscities
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Movement + Place
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CHRISTOPHER MARTIN
Co-Founder + Director of Urban Strategy at Urban Movement

Vice Chair of the UK Urban Design Group
Board of Trustees of Living Streets
UN Habitat Planning + Climate Action Group

c.martin@urbanmovement.co.uk @chriscities
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htto.//www. bathnes. gov.uk/services/your-council-and-democracy/local-research-and-statistics/wiki/loneliness-and-isolation
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CONNECTED UKBAN
QUIET STREETS. ~ BOULEVARDS
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Design Council.

April 2021



Our strategy

Sustainable Living Health & Wellbeing Design Skills

Our vision is a world where design, as a force
for change, makes lives better for all.




What is design?

A mindset and skillset.
Critical thinking and creativity combined.
Much more than aesthetics.




























Design

What this means Counicil

People centred: Don’t jump
straight to the solution but think
about people’s experience first

Inclusively: Work inclusively to
bring in people with different
perspectives

Co-create and collaborate: jointly
create ideas and deliver them

lterate, iterate, iterate: Test your
way to a solution




NetworkRail Design

Council

Inclusive Environments Programme

Design Council’s Inclusive
Environments programme
aims to raise awareness
amongst built environment
professionals about the
importance of designing
placesthat meet the needs of
the diversity of people who
want to use them.



Inclusive design creates environments which

can be used safely, easily and with dignity

by all. It is convenient and welcoming with no
disabling barriers, and provides independent
access without additional undue effort, separation
or special treatment for any group of people.

NetworkRail

Design
Council




NetworkRail Design
Council

Inclusive design has a significant
role to play in tackling social
disadvantage, minimising risks to
physical and mental health and
creating economic resilience.




We are all responsible for ensuring an environment is inclusive. It
should be considered at the outset of the design process, and
remain integral throughout.

Designing and managing the built environment inclusively is
essential if we are to create a fair society and meet current and
future challenges



NetworkRail Desig n

Council

Five Principles

Inclusive design places Inclusive design Inclusive design offers choice Inclusive design provides for Inclusive design provides
people at the heart of acknowledges diversity and where a single design flexibility in use buildings and environments that
the design process difference solution cannot are convenient and enjoyable to

use for everyone






Design

Stakeholder Management Couricil



















Translating a vision into reality




Design Principles
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Design Narrative




ARCHITECTWhatsis LDEsHiv Review ?

Design Review is an independent
and impartial evaluation process
in which a panel of experts on the
built environment assess the
design of a proposal.

The projects that Design Review
deals with are usually of public
significance, and the process is
designed to improve the quality of
buildings and places for the
benefit of the public.

Design Review offers feedback
and observations that will lead to
the improvement of schemes, but

does not redesign them.

29



© Design Council 2019



The Benefits of Design

ARCHITECTURE & BUILT ENVIRONMENT

. Design
Review Council

Culture Change — Better
design is seen as the norm

Better designed places

Greater confidence and
understanding of design

More collaborative process

Speeds up planning
process



© Design Council 2019



Design Review

© Design Council 2019
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Ease of Movement.

principles for heritage public Realm Enhancement.
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Case Study
Creating the Canvas for Public Life in Bath




CHRISTOPHER MARTIN
Co-Founder + Director of Urban Strategy at Urban Movement

Vice Chair of the UK Urban Design Group
Board of Trustees of Living Streets
UN Habitat Planning + Climate Action Group

c.martin@urbanmovement.co.uk @chriscities
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Community Streets - Venn Street London













Pedestrian Priority Streets - Pavillion Road London




CHRISTOPHER MARTIN
Co-Founder + Director of Urban Strategy at Urban Movement

Vice Chair of the UK Urban Design Group
Board of Trustees of Living Streets
UN Habitat Planning + Climate Action Group

c.martin@urbanmovement.co.uk @chriscities
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PEOPLE PLACES,
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public realm i1mprovements and business success.
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High street walking, cycling Cycle parking

and public realm delivers 5X
improvements can

increase retail sales the retail spend

per square

by (o) metre than the
up o same area of
to car parking

Source: Lawlor, 2013

Source: Raje and Saffrey, 2016

Average number of visits to local

People Over a month, people who walk

town centre each month, by mode

who walk to the high street spend up to
and cycle 16 visits

take more

v 40%
trips to
the high more

street over ‘
than people who drive

the course & .
8 visits .
of a month (@ to the high street

Source:, TfL 2014 Source: TfL, 2013







@chriscities



@chriscities



@chriscities



@chriscities



@chriscities



	Melaka Slides.pdf
	Slide Number 1
	Our strategy
	What is design?
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	What this means
	Slide Number 13
	Inclusive design creates environments which�can be used safely, easily and with dignity�by all. It is convenient and welcoming with no�disabling barriers, and provides independent�access without additional undue effort, separation�or special treatment for any group of people.
	Inclusive design has a significant�role to play in tackling social�disadvantage, minimising risks to�physical and mental health and�creating economic resilience.
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Stakeholder Management 
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Translating a vision into reality
	Design Principles
	Design Principles
	Design Narrative
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33




